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Xd
Prototyping
Photoshop
[llustrator
InDesign
Sketch
Accessibility
Microsoft Office
Invision
Premiere Pro
After Effects

Languages Spoken:

Portuguese

Spanish

Interests
Playing the drums
Skateboarding
Basketball
Cooking

Vinyl records

Photography

Augusto Pagliarini

augustopagliarini.com

me@augustopagliarini.com
(240) 535-7314

Education

B.A. in Studio Art with a concentration in Graphic Design

University of Maryland, College Park, Maryland

A.A. in Graphic Design

Montgomery College, Rockville, Maryland

Related Experience
Senior Interactive Designer & Team Lead at Bluetext in Washington DC /
August 2016 — Present

Collaborate with project managers, fellow designers, creative director and

developers to create detailed and responsive user interfaces.

Conduct competitor research and adhere to accessiblity standards to create wire
frames, followed by desktop and mobile website designs, prototyping, and working

with developers to achieve a final product that works as intended.

Create styleguides that fully cover all modules, type styles, button states, image

ratios and other web components.

Evaluate requirements for a project and coordinate and direct junior designers to

accomplish projects efficiently and on-time.

Designer & Video Editor at Flip TV in Laurel, MD / August ‘12 - ‘16

Extensively used Adobe Photoshop, lllustrator, Premiere, and After Effects to create
digital and printed media including; DVD packaging, brochures, postcards, posters,

social media graphics, vector maps and layouts of TV production vehicles.

Edited and produced a variety of video programs including a weekly news show

viewed by thousands of Seventh-Day Adventists in both Spanish & Portuguese.

Managed multiple Wordpress websites for Flip TV's different branches.

JR. Graphic & Web Designer at DBR Interativa in Sdo Paulo, Brazil / February '11-"12

Created wireframes and designed identity and branding for online store-fronts.

Participated in brainstorming sessions with others to conceptualize campaign

names and identities.

Conducted research about different platforms for e-commerce and which were

more effective for Brazilian users.



